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New Video Created to Educate  
Insurers, Consumers about AGSC

The Auto Glass Safety Council™’s (AGSC) Marketing 
Committee has created a new video aimed at teaching in-
surers and consumers about the AGSC. The video provides 
a history of the AGSC along with a detailed look at why 
proper windshield installations are crucial. It also explains 
the importance of utilizing AGSC Registered Member 
Companies and provides an overview of the third-party val-
idation program in which Registered Member Companies 
agree to participate.

“We are excited about the new video and the impact 
it is going to have on those who view it,” says Peter L. 
Brown, chair of the marketing committee and president 
of Tiny & Sons Auto Glass in Pembroke, Mass. “We think 
it will be extremely educational for insurance company 
representatives.”

Insurers may order a free copy 
by emailing kbimber@agsc.org.

The Auto Glass Safety Council™ 
(AGSC) plans to hold a con-
tinuing education (CE) course 

for insurance agents during Auto 
Glass Week™ this fall. The course 
will be held on Friday, October 7, at 
the Henry B. Gonzalez Convention 
Center in San Antonio, from 8 a.m. 
to 1:30 p.m. Insurance company 
agents and representatives can at-
tend free of charge.

During the course, AGSC repre-
sentatives will teach agents and 
insurance company representatives 
about the AGSC, AGSC Registered 

Member Companies, and how they 
work to ensure the safety of policy-
holders.

“We are excited about this op-
portunity to educate agents,” says 
Kathy Bimber, AGSC director of 
operations. “We will also show the 
AGSC’s new video created to edu-
cate consumers, agents and others 
about how crucial proper windshield 
installations are to vehicle safety.”

Agents in attendance will receive 
two CE units for Texas.

Visit www.agsc.org/insuranceday 
to register.
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Auto Glass Week™ 2016 organizers 
have announced that David Robinson will 
serve as the 2016 keynote speaker. Auto 
Glass Week is held annually and gathers 
those from all facets of the auto glass 
industry, including insurance company 
representatives who wish to learn more 
about the auto glass arena.

Robinson was honored as Sports Illus-
trated’s Ambassador of Sports for their 
50th anniversary celebration, inducted 
into the World Sports Humanitarian Hall 
of Fame in 1998, and received the 1999 
Montblanc de la Culture Award, the first 
athlete and youngest recipient in the 
award’s history. He was given a Patriot 
Award from the Congressional Medal 
of Honor Society in September 2000 
and named a 2002 Sports Ethics Fellow 
by the Institute of International Sport. 
Robinson was honored with The Sporting 
News “Good Guy in Pro Sports” Award 
and Reader’s Digest “Star Who Makes 

Kids Shine.” In 2003, the NBA Commu-
nity Assist Award was renamed the David 
Robinson Plaque and includes the follow-
ing inscription, “Following the standard 
set by NBA Legend David Robinson, who 
improved the community piece by piece.”

Robinson and his wife, Valerie, cre-
ated the David Robinson Foundation in 
November 1992 and have raised close 
to $40 million for the Carver Academy 
(TCA), an independent school designed 
to serve pre-K through eighth-grade 
students in San Antonio. TCA recently 
partnered with IDEA Public Schools as 
their first school in San Antonio and are 
helping to start 20 new schools by 2017. 
The foundation donates 50 tickets to each 
Spurs home game to Mister Robinson’s 
Neighborhood of Achievers Program. 
Robinson graduated from the U.S. Naval 
Academy with a B.S. in mathematics. 
Upon graduation, the No.1 selection of 
the 1987 NBA Draft passed on two sea-

sons to serve in the U.S. military. After 
successfully completing his Naval obliga-
tion, Robinson returned to the NBA and 
earned Rookie of the Year honors.

In 2007, Robinson paired up with 
Daniel Bassichis to form Admiral Capital 
Group (ACG), a private equity firm. 
Through the ACG, Robinson hopes to use 
the organization’s time, energy and profits 
in ways that not only benefit investors, but 
also the communities in which it invests.

Visit www.autoglassweek.org for more 
information about Auto Glass Week and 
to register.
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The Auto Glass Safety Council™ 
(AGSC) has published its first-ever 
annual membership directory. The 175-
page directory includes a brief history of 
the AGSC; information about its mission; 
a listing of its board of directors and all 
committee chairs; a listing of all AGSC 
Registered Membered Companies, both 
in alphabetical order and by state and 
zip code; a listing of all AGSC associate 
members; a list of all AGSC Registered 
Training Programs; and a copy of the 
ANSI/AGSC/AGRSS™ 003-2015  
Standard.

The member directory was sent to all 
AGSC Registered Member Companies 
and will be updated annually. Copies 

of the directory are available from the 
AGSC for a nominal fee.

“We expect this directory to become 
a valuable tool for insurance companies,” 
says AGSC president Debra Levy. “It is 
a handy guide and quick reference to all 
matters related to the AGSC.”

Insurers may order a free copy of the 
directory by emailing kbimber@agsc.org.

COUNCIL NEWS

AGSC Releases First-Ever Member Directory
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Auto Glass Safety Council™
in Suburban Washington, DC

20 PGA Drive, Suite 201
Stafford, VA 22554
540/720-7484
www.agsc.org
Consumers: 
www.safewindshields.org

Follow Us!
The Auto Glass Safety Council™ is on Twitter, Facebook and LinkedIn. Be sure to follow us on 

Twitter @AutoGlassSafety; “like” us on Facebook by searching for “Auto Glass Safety Council;” 
and connect with the Auto Glass Safety Council on LinkedIn.
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INSTALLATION  NEWS

Hot-Weather Installations:  
Why Following Directions is Crucial

The outside temperature plays a 
role in all outdoor installations, 
so it is especially important for 

technicians to consider the tempera-
ture during extreme seasons, such as 
summer and winter.

“ … I have researched this issue 
and found that there are different 
consequences for applying adhesives 
beyond their temperature limits,” 
says industry expert Bob Beranek, 
who chairs the Auto Glass Safety 
Council™’s (AGSC) AGRSS™ Stan-
dards Committee. “They can include 
bonding deficiencies, application 
problems and storage concerns.”

He notes that the most important 
of these consequences is whether the 
adhesive achieves a proper bond. 

“If the sealant does not bond prop-
erly, the result could be injury or 
death caused by improper glass per-
formance in a crash,” says Beranek. 

But there are other concerns as 
well, he notes.

“If the adhesive loses its viscosity 
or the adhesive pre-maturely cures, 
waste is the obvious result,” says 
Beranek. “If the adhesive loses its 
thickness due to higher than normal 
temperatures, it can drip onto the 
customer’s interior causing vehicle 
damage. Under extreme heat condi-
tions, the weight of the glass can flat-
ten the windshield to the pinchweld’s 
metal and cause a stress fracture. 
Lastly, if sealants are stored improp-
erly, the product cannot be expected 
to perform as promised.”

All of these consequences are why 
it is crucial that technicians heed 
their adhesive manufacturers’ in-
structions for the adhesive they are 
using in extreme temperatures.

“The moral of the story and the 
research we conducted says one 

thing, temperature matters and 
caution must be exercised to en-
sure proper performance of your 
adhesive products,” says Beranek. 
“Check your adhesive’s technical 
data and installation instructions for 
temperature limitations. If for some 
reason the data is missing or not 
clear, check with your adhesive rep. 
If the rep is unsure, check with the 
adhesive company’s technical expert 
for clarity. This is important. It is not 
enough to go through the procedures 
perfectly if you don’t know your 
products limitations. Do it right every 
time and think before you proceed.”

AGSC Registered Member Com-
panies have agreed to comply with 
the ANSI/AGSC/AGRSS™ Standard, 
which addresses proper procedures, 

education and product performance. 
Companies that register with the 
AGSC agree to undergo random, on-
site third-party audits at least once 
every four years. The ANSI/AGSC/
AGRSS™ Standard specifies that tech-
nicians should always ensure they 
are installing windshields in accor-
dance with their adhesive manufac-
turers’ instructions. n

Contact AGSC at: 
Auto Glass Safety Council™

20 PGA Dr., Suite 201
Stafford, VA 22554
540/720-7484 (P)  
540/720-5687 (F)

Email: info@agsc.org
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